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The 15 Second ñElevatorò Pitch  
ï  the ñGet to the Pointò approach ï  

 

ÅThe 2-minute pitch is incredibly painful 

ÅThe 60-second pitch is ancient history   

ÅThe 30-second pitch is too ñcommercialò 

 
15-20 seconds...thatôs all the time you have before 

the other person tunes you out and they start 

planning what they are going to say next! 



1. Your Name: Keep it Simple! State your first name only. A nick-name is 

fine, but avoid using distracting names like ñPrincessò or ñThe 

Hammerò.  Save your last name until asked for, as it only complicates or 

lengthens the introduction. A simple phrase like ñHi, my name is Bobò is all 

thatôs needed here. 

 

2. Your Title: Give me a sense of what you are or what task you currently 

perform. Use generic descriptions, avoiding industry terms and overly 

descriptive definitions.  This is very brief and should usually be between 

four to eight words. Something like ñI am a Project Managerò or ñI sell 

used carsò or ñI am a nurse at a local hospitalò 

 

Hi, my name isé. I am a é.A
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3. Your Role: This expands on your title above, to give a bit of depth, but 

to also explain your job simply enough such that a 5th grader can 

understand what you do. This might be a clarification of your title: ñI 

manage web programmers and coordinate testing of their programsò or 

ñMy nursing specialties are dealing with emergency room patients and 

also some cardiac-care patients.ò  

 

Note: Itôs up to this point in your introduction that you want anybody to be 

able to effectively repeat your name, your title, and your role such that 

they could introduce you to someone else effectively without anything 

more than listening to your first three steps.  

 

I doéB
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I enjoy it becauseéC

4. Your Passion: You now need to start to build some enthusiasm. Tell me 

why you like what you're doing or tell me some exciting actions that 

you've performed directly related to your role. This is one or two 

sentences that gets someone excited about meeting you.  

 

 This is a bit tough, but you need to show me some passionéfocus on it! 

"I enjoy being a school teacher because I get to make a real impact on 

children's lives. I get excited when their eyes light up once they've 

grasped a new concept or when they tell me the topic I'm teaching them 

makes sense." Make me believe you are passionate about your job. 

   

 

[Think STAR statement] 
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I am looking foréD

5. The ñTalk With Meò Statement: This is where you stretch your 

introduction into the objective of the meeting.  
 

 If you were dating, youôd mention the type of dating relationship you 

might want, ñIôm looking for a girl that likes hiking, jogging, and 

tennis, but also enjoys a quiet evening watching movies at home.ò  
 

 In a career search, you do something similar, ñIôm looking for an 

opportunity to practice nursing in a doctorôs office or at a regional 

hospital. Do you know of any nurses or doctors that I could talk to 

about their experiences?ò  
 

 This is about engaging in a conversation, but also determining if thereôs a 

potential benefit  of developing a new relationship with this person.  
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The Basics ï fill it in and memorize boxes A-C 

Hi, my name isé. I am a é. 

I doé 

I enjoy it becauseé 

I am looking foré 

Your Name: Keep it Simple! First name only, unless 

asked. Nick name is fine, but avoid distracting names 

like ñPrincessò or ñThe Hammerò.  Hi, my name isé 

 

Your Title: Give me a sense of what you are or what 

task you currently perform. Use generic terms, not 

your company ñtitleò and donôt mention your company 

name. This is very brief and should usually be 

between 4 to 8 words. Iôm aé 

 

Your Role: Tell me what you do in 1 or 2 sentences. 

Describe it simply enough so the person you are 

talking to can repeat it or adlib it. I doé 

 

Your passion: Why do you like what you are 

doing? 1 or 2 sentences to say what you enjoy about 

your role. This is the ñexcitementò statement that 

shows me your passionéfocus on it! I enjoy it 

becauseé 

 

The ñtalk with meò statement: This is where 

you make and retain your personal connections. You 

are looking for a new career / employer / commute / 

relation / leads / markets / etc. (Have 2 or 3 of these if 

you are browsing for a variety of things.) I am looking 

foré 

 

Practice, practice, practice. Whether you use 

this as a personal networking tool, a professional 

networking tool, or even an ice-breaker when meeting 

new people, you need to have at least the top 4 boxes 

memorized by the end of this meeting.   

D 
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B 
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}Succinct | Bite - Sized | Tweet - Like  

}Integrated Web of Supporting Data  

}Your Google Results = Today’s “Resume” 

}Branding  

}Shorter, in General, with Add - On Pieces 

}Mixed Messages, No Hard - n- Fast Rules  

}Cover Letters  

}Resumes Are Not Going Away  

©2011 Susan Whitcomb  
ς see full blog post at www.SusanWhitcomb.com 



An old-style resume: 

ÅLabels on e-mail/phone 

ÅKeyword list at top 

ÅSummary paragraph 
with STAR statements 

ÅThick formatting; little 
to no white space 



Revised resume: 

ÅFresher font (Verdana) 

ÅLinkedIn, if suitable 

ÅMinimized header 

Åhƴƭȅ άwέ ƻŦ {¢!w 

ÅUse of bold in-text 

Åм ƭƛƴŜ άǘǿŜŜǘέ ōǳƭƭŜǘǎ 

Å6 pts whitespace 

ÅTestimonial from 
marquee company 
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Before 
resume: 

ÅKeyworded 
list at top 

crowded & 
difficult to 

read 



 
Revised resume: 

 · Keyworded Strengths       · Clean, orderly 3-column table      · 1 pt white space b/w paragraphs 
 

Before 
resume: 

ÅKeyworded 
list at top 

crowded & 
difficult to 

read 



Before 
resume: 

ÅTechnical 
Summary is 
similar BUT 
Χ 



Before 
resume: 

ÅTechnical 
Summary is 
ǎƛƳƛƭŀǊ .¦¢ Χ 



Before 
resume: 

ÅTechnical 
Summary is 
ǎƛƳƛƭŀǊ .¦¢ Χ 

After resume: 

Å 5 pts white 
space b/w 
paragraphs 

Å Stacked with 1-
liners together, 

then thicker 
paragraphs 
below to 
balance 



¢ƘŜ άƻƭŘέ 
resume was 
ŀōƻǳǘ άƳŜέ 
ǘŜƭƭƛƴƎ άȅƻǳέ 
ŀōƻǳǘ άƳŜέ 

¢ƘŜ άb9²έ ǊŜǎǳƳŜ ƛǎ ŀōƻǳǘ 
άh¢I9w{έ ǘŜƭƭƛƴƎ άȅƻǳέ 

ŀōƻǳǘ άƳŜέ 

2 

2 

2 

²ƘŀǘΩǎ ƳƛǎǎƛƴƎΚΗ 
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ω ²Ƙȅ-Buy-whLϰ 
ω 9ƴƎŀƎƛƴƎ 9ƴǘǊȅ 
ω aŜǘŀǇƘƻǊ 

ω .ƛǊŘΩǎ 9ȅŜ ±ƛŜǿ 

ω tǊƻŎŜǎǎ κ aΦhΦ 
ω 5ŜƭƛǾŜǊŀōƭŜǎ 

ω WƻǳǊƴŜȅκ{ƴŀǇǎƘƻǘ 
ω .ǊŀƴŘ !ǘǘǊƛōǳǘŜǎ 

ω .ǊŀƴŘŜŘ whL tǊƻƻŦ tƻƛƴǘǎ 
ω LƴŘǳǎǘǊȅ [ŜŀŘŜǊǎƘƛǇ 
ω tŜǊǎƻƴŀƭ DƭƛƳǇǎŜ  
ω {9h ¢ŀƎǎ  

The Parts Store, excerpted from G3 Coach 
Program ©2011 Susan Whitcomb & Deb Dib 

The LinkedIn    
 άtŀǊǘǎέ {ǘƻǊŜ 
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“We’ll get back to 
you” 

WoWinterview.com 
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*Based on tracking 100 WoW! Interview workshop participants in 2003  

WoWinterview.com 



The #1 Secret  

WoWinterview.com 



P ï Most Prepared  

P ï Most Passionate  

Q -  Qualified  

WoWinterview.com 



“Preparation Leads to 
Magic” 

 
Steve Uzzell, Professional Photographer  

www.steveuzzell.com   

http://www.steveuzzell.com/


First    
Section  

Second 
Section  

Third   Section  

The Hiring 
Manager asks you 

questions. 

The Hiring 
Manager tells you 

about the job.  

The Hiring 
Manager asks if 
you have any 

questions. 
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The Glazed Look  
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Section  

Third   
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The Hiring 
Manager asks you 

questions. 

The Hiring 
Manager tells you 

about the job.  

The Hiring 
Manager asks if 
you have any 

questions. 
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First    Section  Second 
Section  

Third    
Section  

Mini WoW! Stories 
about Your Past 

What You Can 
Do for Them if 

Hired  

WoWinterview.com 
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Reduce their Risk!  
 
 

WoWinterview.com 



 To:  Jay Litton <jay@littongroup.com>  
Sent: Wed, May 25, 2011 1:34:11 PM  
Subject:  Re: WoW! Interview Follow up  
 
Dear Jay, 
It has been a long time but I used the WoW once again and it 
works.  
My three keys looking for a job are:  
1-  Looking/applying myself  
2-  Pray to the Lord  
3-  Prepare the WoW interview  
I want to take the opportunity to thank you for what you have 
done for me by sharing your ideas at your WoW seminar.  
 
Thanks again Jay  
T. Bui  
 
 

WoWinterview.com 



         WoWinterview.com  has Launched!  
 
Nothing held back! Twelve Years in the Making.  

1. Complete Workbook with Templates.  

2. Presentation Scripts and Techniques provided.  

3. Details on How to Research and Prepare.  

4. On- line Videos on WoW!, Networking, Calling Hiring 
Managers for Interviews and NetWeaving . 

5. Optional Individual One - on- One Coaching 
Exclusively to Prepare for the Hiring Manager 
Interview.  

 

WoWinterview.com 
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